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10.

11.

12.

13.

What is Adverting?
What is Marketing Mix?

Define channel of distribution.

SECTION-B (3 x 15 =45)

Answer any THREE questions.

ALL questions carry equal marks.

Discuss the Importance of System Approach in
Modern Marketing.

Analysis the various factors influencing

Marketing Strategies.
Explain the various types of sales promotion.
Briefly explain the Kinds of Advertising.

Critically examine the functions of wholesaler

and retailers.

3
SECTION-C (1 x15=15)

( Compulsory )

14.Case Study :

Rotomatic Electronics Ltd, was a small
company offering accessories product for
medium to large computers. The company
specialized in the manufacture and sale of
magnetic disc drives. The product, being
complex one, required extensive controls. As
the product required high quality control, it had
high unit cost and was manufactured to meet

customer requirements.

Rotomatic’s business in computer industry
was highly competitive. Many larger companies
manufactured their own magnetic disc drives and
also, there were quite a large number of small
and high speed and could interface with any
existing computer system. The company had
capacity to expand its operations due to

attractive features and flexibility.

Turn Over



